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GROWN UP DAY

David Caspir  ·  France  ·  22’08

Session 1 “What We Carry Within Us” · Wednesday 16 
September 2026 · 7:30 p.m.

SDG 4 — Quality Education

What if growing up did not mean giving up our sense of wonder? An offbeat comedy about adulthood, the workplace and the part of 
childhood we choose - or refuse - to leave behind.

Would you like to imagine a screening or activity with us?

This guide accompanies the discovery of the film and offers mediation ideas. For a school, university or institutional screening, the Festival 
can draw on its network of filmmakers and its film selection to design a tailor-made programme adapted to your audience and objectives.
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THE FILM

Growing up without unlearning imagination
SYNOPSIS

Discovering that Santa Claus does not exist. The hardest blow 
to our childhood dreams? In a world where people have not 
lost their childhood dreams, Stéphane, the owner of an 
architecture firm, retains a childlike sense of wonder and goes 
through a midlife crisis when he discovers the truth about 
Santa Claus.

DIRECTOR

David Caspir · Production: Lucie Allafort-Duverger

THEMES

childhood · workplace · social norms · creativity · wonder · learning

CONNECTING THE FILM WITH SDG 4

Education: preserving curiosity, imagination and critical thinking
The film playfully twists the codes of adulthood and the workplace. Through SDG 4, it can open a conversation about what it 
means to learn and grow: acquiring knowledge and responsibilities while also preserving curiosity, creativity, the ability to 
question norms and the desire to keep learning throughout life.

“Our inner child is the driving force behind imagination, carefree spirit and spontaneity. It invites us to preserve our capacity for wonder at 
the world.”

BEFORE THE SCREENING

• When do we become “adults”?
• Which qualities do you associate with childhood?
• Can we be responsible without being serious all the time?

AFTER THE SCREENING

• Which workplace codes does the film play with?
• What do we gain and lose as we grow up?
• How can imagination keep a place in adult life?
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MEDIATION TOOL

Workshop: Redesigning the rules of adulthood
Suggested duration: 30 to 45 minutes · Small-group work followed by a collective discussion.

1

Observe

Identify the workplace and adult-life codes 
playfully distorted by the film.

2

Question

Separate useful rules from habits that could 
be imagined differently.

3

Redesign

Create a rule that protects responsibility, 
creativity and the capacity for wonder.

How it works
1. Inventory — Identify five signs of adult or workplace life in the film: meetings, hierarchy, salary, dress codes, vocabulary, rituals…

2. Distortion — For each one, notice how the film transforms it through a childlike or playful logic.

3. Two columns — Write “We have to…” and “We could…”. Turn three apparently obvious rules into more creative alternatives.

4. Charter — Imagine a school, organisation or workplace where responsibility and wonder can coexist. Write three principles.

5. Share — Each group presents one rule and explains how it might change learning, relationships or creativity.

Formats to co-create with the Festival
Screening + guided discussion · programme around imagination and education · SDG pathway · creativity and social-norms workshop · filmmaker 
or guest encounter, subject to availability.

Would you like to imagine a screening or activity with us?

This guide accompanies the discovery of the film and offers mediation ideas. For a school, university or institutional screening, the Festival 
can draw on its network of filmmakers and its film selection to design a tailor-made programme adapted to your audience and objectives.
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FILMMAKER VOICE

Interview with David Caspir
DAVID CASPIR

Director of Grown Up Day

He reflects on his playful view of adulthood, the importance of the 
inner child and the distinctive visual grammar created for the film.

What inspired this film? Where did the original idea come from?
The idea came from a desire to take an amused look at the corporate world and adulthood, by creating a world close to our own where 
people had not lost their inner child and had not fallen into the trap of becoming serious adults.

Our festival celebrates the marvelous, the fantastic and the imaginary. What does “le merveilleux” mean to you, and 
how does it live in your film?
To me, our inner child is the driving force behind imagination, carefree spirit and spontaneity. It invites us to preserve our capacity for 
wonder at the world, like Stéphane, the boss, and his employees, who still believe in Santa Claus and negotiate their salaries in terms of 
nap time.

Can you tell us about the technique and visual style you chose, and why?
We tried to characterise the company through the art direction: the choice of materials - wood, wallpaper, the carpeted logo -, the 
colour codes - browns and blues - and the styling.
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INTERVIEW · CONTINUED

Growing up without losing childhood

What was the biggest challenge during the making of the film?
One of the most stimulating challenges was creating a cinematic grammar specific to this screenplay and to my directing style: placing 
the camera in the middle of dialogue scenes, without foreground framing, and using wide-angle lenses to create an unconventional form 
of storytelling.

Is there a detail, a scene or a hidden element in the film that you are particularly proud of?
I particularly like the company logo moving across a screensaver, and the wildlife-documentary voice-over about the reproduction of 
marine mammals.

What do you hope the audience will feel when leaving the screening?
I hope viewers will enter this universe, have fun in it and enjoy spotting references to childhood and to the corporate world.

What are you working on next?
The feature-length version of Grown Up Day!
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IMAGES FROM THE FILM

Grown Up Day · visual world

The Festival
The Festival du Film Merveilleux & Imaginaire works with schools, universities, cultural institutions and partners wishing to organise screenings 
around wonder, imagination and the Sustainable Development Goals. Based on your audience, themes and objectives, we can draw on our 
network of filmmakers and our film selection to create a tailor-made programme.

Imagine a screening with the Festival
A programme may include one or several short films, a mediation session, audience discussion, workshop or encounter with a filmmaker or 
guest, depending on the project and availability. Each programme is designed as an experience of discovery and dialogue, adapted to the 
context, participants’ age and the host organisation’s objectives.

Would you like to imagine a screening or activity with us?

This guide accompanies the discovery of the film and offers mediation ideas. For a school, university or institutional screening, the Festival 
can draw on its network of filmmakers and its film selection to design a tailor-made programme adapted to your audience and objectives.
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